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The App Attention Index 2023:
Beware The Application Generation
Key characteristics of The Application Generation

 Aged

18-34

Discerning

64%
state that they only 
want to use the very 
best applications

Heavy application users

41
applications and digital services 
used each month

Demanding

66%
say that their 
expectations for 
digital experiences 
are far higher now 
than two years ago 

Mindful

67%
are trying to limit 
the number of 
applications they use

Empowered

>7Applications
have deleted more than seven 
applications because of performance 
issues in the last 12 months 

Frustrated

93%
have encountered a 
bad digital experience 
in the last 12 months

Unforgiving

70%
will warn other people 
against using poorly 
performing applications
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Crying out for 
innovation

80% 
feel positive about the 
prospect of using Super Apps

Heaviest users of 
retail applications

88% 
use at least one retail 
application per month

Demand the very 
best, seamless 
digital experiences. 
But worryingly, 

75%
have experienced performance 
issues when using retail applications 
over the last 12 months. 

Demand the very best, 
seamless digital experiences. 
But worryingly, 

72%
have experienced performance issues 
when using banking applications over 
the last 12 months 

Demand the very best, 
seamless digital experiences. 
But worryingly, 

75%
have experienced performance issues 
when using applications to access public 
services over the last 12 months

Evaluating their use 
of retail applications 

41% 
are moving away from digital 
channels for grocery shopping and 
going back to traditional stores

Lean heavily on 
banking applications

90% 
report that they are relying on 
digital services more as a result 
of the cost of living crisis

Heaviest users of 
banking applications 

92%
use at least one banking 
application per month

Heaviest users 
of public services 
applications 

77%
use at least one application 
to access public services 
per month 

Evaluating 
their use of banking 
applications

27%
are moving away from digital channels for 
banking and reverting to traditional channels 
such as branches and contact centers

Increasingly frustrated with 
bad digital experiences

41%
get stressed and angry, and 35% 
immediately revert to other channels 
such as branches and contact centers 
to access public services

The research included interviews with more than 15,000 consumers in 13 countries, including 2,000 interviews in both the United States and the 
United Kingdom, and 1,000 interviews in Australia, Brazil, Canada, Colombia, France, Germany, India, Japan, Russia, Singapore and the United 
Arab Emirates. The research was conducted by Insight Avenue in May and June 2023.

The full report, The App Attention Index 2023, is available here.

What does the emergence of The 
Application Generation mean for banks? 

What does the emergence 
of The Application Generation 
mean for public services?

What does the emergence of The 
Application Generation mean for retailers? 


